198 


A 


ABCO MARKETS INC.— 
PHOENIX, ARIZONA 


ABCO Markets’ Ed Hill: In it for 
the jong run. Leviten, Peter. 
Sept. 25+. 

At ABCO sticking to basics 
leads to strong nonfoods 
sales. Leviten, Peter. 

July 63-64+. 


ACQUISITIONS, MERGERS 
AND DIVESTITURES 


A &P offers $287 million, 
Waldbaum family accepts. 
(Tradescen). Jan. 14. 

Albertson’s now free to acquire 
stores without FTC approval. 
(Tradescan). Aug. 10. 

Certified Grocers to buy Alfred 
M. Lewis Inc. (Tradescan). 
Dec. 10. 

Fisher Foods may merge with 
other food holdings. 
(Tradescan). Nov. 10. 

Fleming plans Godfrey 
purchase for $160 million in 
stock. (Tradescan). Aug. 10. 

FTC might void some food 
industry mergers. 
(Washington Brief). Baskin, 
John. Dec. 13. 

It’s marketing chaos for late 
"80s. (Editor’s View). Partch, 
Ken. Jan. 7. 

Lucky Stores dumps a 
division...almost. 
(Tradescan). Sept. 10. 

NAWGA, NGA, and the 
prospect of merger. (Editor's 
View). Partch, Ken. Apr. 5. 

NGA and NAWGA merger: In 
1990, maybe. (Tradescan). 
May 23. 

NGA seeks to force Furr’s to sell 
units in Southwest. 
(Washington Brief). Baskin, 
John. Dec. 13. 

NGA supports stiff antitrust 
damages. (Washington Brief). 
Baskin, John. Sept. 18. 

Record ©” mber of merger 
notitiuations. (Washington 
Brief). Baskin, John. Jan. 17. 

Safeway debt could force 
massive retreat. (Tradescan). 
Jan. 12. 

Safeway sales hold steady 
despite reduced operations. 
(Tradescan). Oct. 9. 

Safeway sells U. K. division for 
$1.04 billion. (Tradescan). 
Mar. 16. 

Sainsbury to acquire all of 
Shaw's. (Tradescan). July 15. 

ShopRite buys out most of 
Mott's Supermarkets. 
(Tradescan). Mar. 13. 

Sosland Publishing Co. 
acquires ‘Totally 
Housewares’. (Tradescan). 
Jan. 9. 

Stop & Shop to sell Almys and 
cut costs. (Tradescan). Feb. 9. 

Super Valu buys AG 
Distribution Center. 
(Tradescan). Jan. 14. 








Supermarkets General wary of 
Dart’s offer. (Tradescan). 
Apr. 11. 

Time Inc. reportedly seeking 
buyers for SAMI/Burke. 
(Tradescan). Feb. 12. 

Vons, Allied agree to new 
merger/buyout plan. 
(Tradescan). Feb. 7. 


ADVERTISING 


A true story...believe it or not. 
(Checkout). Coupe, Kevin. 
Oct. 74. 

Changes proposed in Food 
Store Ad Rule. (Washington 
Brief). Baskin, John. Feb. 15. 

Condoms: The message is 
finally out. Litwak, David. 
May 40B+. 

Dairies’ bid for ad claims ban 
rejected by FTC. (Washington 
Brief). Baskin, John. Feb. 15. 

FTC may relax food ad 
restrictions. (Washington 
Brief). Baskin, John. July 17. 

FTC may relax rules for games 
of chance. (Tradescan). 

Aug. 9. 

FTC official argues for food 
store ad rule. (Washington 
Brief). Baskin, John. Mar. 25. 

FTC proposes co-op ad 
guideline reforms. 
(Washington Brief). Baskin, 
John. May 27. 

Federal agencies focus on food 
industry. (Washington Brief). 
Baskin, John. Jan. 17. 

Major food companies rally 
against Florida's 5 percent 
tax. (Tradescan). Aug. 13. 

Move over Marvel, supermarket 
comics are here. (Tradescan). 
Sept. 9. 

Pork tries to piggyback off 
poultry success. (Tradescan). 
Mar. 11. 

Rice figures twice in award- 
winning ad. (Tradescan). 
Oct. 9. 

Rockford and Maddie answer 
the cattle call to sell beef. 
(Tradescan). Feb. 9. 

Saving dollars on advertising. 
Cassell, Dana K. May 99-102. 

Shaw's Supermarkets wins 
ATHENA Newspaper Ad 
Award. (Tradescan). Jan. 14. 

Supermarket bagger ought to be 
in pictures—and is 
(Tradescan). Aug. 10. 

Supermarket battle of the 
airwaves heats up. 
(Tradescan). May 8. 

‘Trade Power’ FSI program 
offers new medium for co-op 
ads. (Tradescan). Oct. 10. 


ALBERTSON’S—BOISE 
IDAHO 


Albertson’s now free to acquire 
stores without FTC approval. 
(Tradescan). Aug. 10. 


84 SUPERMARKET BUSINESS: FEBRUARY 1988 





ALLIED SUPERMARKETS— 
DETROIT, MICHIGAN 


Vons, Allied agree to new 
merger/buyout plan. 
(Tradescan). Feb. 7. 





AMERICAN DAIRY 
ASSOCIATION 


Dairies’ bid for ad claims ban 
rejected by FTC. (Washington 
Brief). Baskin, John. Feb. 15. 


AMERICAN EXPRESS 


American Express debuts 
money transfer program. 
(Tradescan). Dec. 9. 


ANCONA’S MARKET— 
RIDGEFIELD, 
CONNECTICUT 


At Ancona’s deli good things 


are in small packages. Coupe, 


Kevin. Oct.5A+. 


ARKANSAS RETAIL 
GROCERS ASSOCIATION 





Arkansas grocers to publish 
state directory. (Tradescan). 
Sept. 12. 


AUTOMATION 


Education: The key to 
unlocking the benefits of 
retail automation. 
(Technology). Shulman, 
Richard S. Mar. 19+. 

Electronic couponing debuts. 
(Tradescan). June 9. 

Kroger tries LCD tags, seif- 
scanning. (Tradescan). 
May 23. 

Now, a high-tech video critic. 
(Tradescan). June 12. 

On the horizon: Hyper- 
automation and hyper 
service. July 27. 

Rethinking the supermarket 
business: The market is 
fragmenting into regional 
and local markets. Partch, 
Ken. May 45+. 

Today's equipment, tomorrow’s 
store: Discerning the shape of 
things tocome. Hammel, 
Frank. July 23-24 +. 

What's new for the future in 
supermarket technology? 
(Technology). Shulman, 
Richard E. July 20+. 

What's the trick in controlling 
DSD? (Technology). 
Shulman, Richard E. 

Jan. 19+. 


B 
BABY NEEDS 
Baby needs (chart). (Consumer 


Expenditures Study). Coupe, 
Kevin. Sept. 136+. 





BAKED GOODS 


At the Retail Bakers Assn. 
meeting: Looking ahead to 
the instore challenge. 
Leviten, Peter. May 91+. 


Baked goods (chart). (Consumer 
Expenditures Study). 
Hughes, Bob. Sept. 140-141. 

Gingerbread houses at the 
White House. (Tradescan). 
Jan. 9. . 


BAKERY see DELI/BAKERY 


BASHAS’—CHANDLER, 
ARIZONA 


At Bashas’ the deli manager is 
not the retiring kind. Leviten, 
Peter. June 28A-30A + . 


Beer (chart). (Consumer 
Expenditures Study). Coupe, 
Kevin. Sept. 143-144 + . 

Congress takes up ‘beer bill’— 
again. (Washington Brief). 
Baskin, John. Apr. 17. 

Grocer testifies against ‘Beer 
Baron’ bill. (Washington 
Brief). Baskin, John. Sept. 18. 


BEVERAGES 


Aseptic packs continue to grow 
as market booms. (On 
Marketing). Daykin, Len. 
Jan. 49. 

Beer (chart). (Consumer 
Expenditures Study). Coupe, 
Kevin. Sept. 143-144 +. 

Coke Foods debuts Hi-C 100 
line in drink boxes. (On 
Marketing). Daykin, Len. 
Apr. 73. 

Fruit juices tout nutritional 
benefits and availability of 
larger packages. (On 
Marketing). Daykin, Len. 
Nov. 65. 

Minute Maid goes ‘light’ with 
fruit beverage line. (On 
Marketing). Daykin, Len. 
May 109. 

P&G packs silver napkin rings 
on Folgers instant coffee jars. 
(On Marketing). Daykin, Len. 
Apr. 75. 


Seltzer company tests plastic 
cans. (Tradescan). Nov. 8. 

Soft drinks (chart). (Consumer 
Expenditures Study). Coupe, 
Kevin. Sept. 207+. 

Warm weather brings out the 
new beverage action. (On 
Marketing). Daykin, Len. 
Aug. 74. 


BIG V SUPERMARKETS— 
FLORIDA, NEW YORK 


$150 million buyout of upstate 
N.Y. ShopRite to be voted on 
by shareholders. Sept. 10. 

Tops, Big V in buyout bids. 
(Tradescan). July 12. 





EDITORIAL 
INDEX 


BILDN ~>, ALLEN I. 


Allen Bildner takes over as new 
chairman of FMI. 
(Tradescan). June 9. 


BILDNER (J.) & SONS— 
NEW YORK, NEW YORK 


Despite problems, Jim Bildner 
looks on the bright side. 
(Tradescan). Sept. 10. 

If he can make it there, he’ll 
make it anywhere. 
(Checkout). Coupe, Kevin. 
Jan. 66. 

Still building at Bildner’s: New 
stores, new directions. 
(Tradescan). Apr. 13. 





BORK, ROBERT 


Would Bork kill discounting? 
(Editor’s View). Partch, Ken. 
Oct. 7. 


BOTTLE DEPOSIT ISSUE 


State legislatures focusing on 
bottle bills. (Tradescan). 
May 10. 


BRAND NAMES 


Top brands spreadsheet: 
Regional preferences key to 
merchandising strategy 
(charts). (Fourth Annual 
Product Preference Study). 
Dietrich, Robert. Mar. 52+. 


BREWSTER FARMS— 
BREWSTER 
MASSACHUSETTS 


For three New England 
retailers, life’s no day at the 
beach. Coupe, Kevin. Sept. 
45-46 +. 


BULK FOODS 


Bulk thins out. Leviten, Peter. 
May 62+. 

In Vancouver Save-On’s bulk 
brings big bucks. 
July 34-36+. 


Cc 


CAMPBELL ENTERPRISES — 
CAMDEN, NEW JERSEY 


Campbell's Carl Stinnett on 
courting consumers locaily. 
May 49+. 


Campbell's takes another shot at 
low-sodium soups. (On 
Marketing). Daykin, Lea. 
Sept. 245. 








CANADA 


A Canadian sampler. Hughes, 
Bob & Coupe, Kevin. June 
14A-16A+. 

In Charlottetown Sobey’s 
monster scares up sales. July 
46-47+. 

In Montreal Provigo pushes its 
conventionals upscale. 


Aug. 40-41. 

In Montreal, Marche Dunn’s 
meat carves up the 
competition. June 34-35 +. 

In Montreal Provigo takes it to 
the ‘Maxi’. Hughes, Bob & 
Coupe, Kevin. Aug. 37-39. 

In Montreal Super Carnaval is a 
three-ring success. Coupe, 
Kevin & Hughes, Bob. 
Aug. 42-43+. 

In New Brunswick Richard 
Tingley keeps pushing. 
June 37-38+. 

In Toronto Food City aims for 
each niche. June 32-33. 

In Vancouver a sleek Safeway 
stirs things up. July 41-44. 

In Vancouver Bob Wyllie 
relishes his freedom. 

June 21-23+. 


In Vancouver Save-On’s bulk 
brings big bucks. July 34- 
36+. 

Nonfoods ideas from north of 
the border. Hughes, Bob & 
Coupe, Kevin. June 59-61+ 

On creative selling. (Editor's 
View). Partch, Ken. June 5. 

The Canadian market: A 
microcosm of today’s trends. 
Part I: The independents. 
Hughes, Bob & Coupe, Kevin. 
June 20+. 

The Canadian market: A 
microcosm of today’s trends. 
Part IJ: The chains. Hughes, 
Bob & Coupe, Kevin. 
july 33+. 

Toronto’s Knob Hill Farms: Big, 
bold and beyond compare. 
June 24-28. 


CANDY AND GUM 


Candy & gum (chart). 
(Consumer Expenditures 
Study). Hammel, Frank. 
Sept. 148+. 


CANNED GOODS 


Canned goods (chart). 
(Consumer Expenditures 
Study). Hammel, Frank. 
Sept. 153+. 


CEREALS 


Action remains hot in cereal 
categories with big new lines. 
(On Marketing). Daykin, Len. 
Sept. 245. 

Cereal (chart). (Consumer 
—t Study). West, 
William K. Sept. 155-156 +. 


General Mills goes for form, not 


(On Marketing). Daykin, Len. 
Apr. 75. 

General Mills goes ‘nuts’ in 
rollout of Clusters cereal. (On 
Marketing). Daykin, Len. 
Aug. 74. 

New cold cereal products 
continue to play up the ‘fruit’ 
connection. (On Marketing). 
Daykin, Len. June 75. 


Still in cereals: Ralston-Purina 
and Kellogg go in other 
directions. (On Marketing). 
Daykin, Len. June 75. 

Uhlmann goes with trial sizes 
of two venerable brands. (On 
Marketing). Daykin, Len. 

in. 48. 





Coupe, Kevin & Hughes, Bob. 


‘character,’ in new cereal line. 





CERTIFIED GROCERS OF 
CALIFORNIA LTD.—LOS 


ANGELES, CALIFORNIA 
Certified Grocers to buy Alfred 
M. Lewis Inc. (Tradescan). 

Dec. 10. 





CHECK APPROVAL 
SYSTEMS 


Winn-Dixie installs electronic 
check-approval system. 
(Tradescan). Nov. 8. 


CHECKOUT COUNTERS 


H.E. Butt tests ‘remote tender’ 
checkout in peak hours. 
(Tradescan). Apr. 9. 

Hypermarket's front-end 
security to hang on an 
‘Electro Thred’ : (Tradescan). 
July 15. 


Kroger tries LCD tags, self- 
scanning. (Tradescan). 
May 23. 

On the horizon: Hyper- 
automation and hyper 
service. July 27. 

They all scream for ice cream at 
the front end. (Checkout). 
Coupe, Kevin. Feb. 82. 

What's new for the future in 
supermarket technology? 
(Technology). Shulman, 
Richard E. July 20+. 


CONDIMENTS 


Condiments (chart). (Consumer 
Expenditures Study). 
Hammel, Frank. Sept.158+. 


CONDOMS 


Condoms: The message is 
finally out. Litwak, David. 
May 40B +. 


CONSUMER 
EXPENDITURES STUDY 


Dry grocery—food (chart). 
(Consumer Expenditures 
Study). Sept. 115+. 


Dry grocery—nonfood (chart). 
(Consumer Expenditures 
Study). Sept. 123-124. 

40th Annual Consumer 
Expenditures Study. Litwak, 
David. Sept. 93+. 

General merchandise (chart). 
(Consumer Expenditures 
Study). Sept. 130+. 

Health & beauty aids (chart). 
(Consumer Expenditures 
Study). Sept. 124+. 

Highlights (charts). (Consumer 
Expenditures Study). 

Sept. 97+. 

Perishables (chart). (Consumer 
Expenditures Study). 

Sept. 111-112 +. 


Summary (charts). (Consumer 
Expenditures Study). 

Sept. 106+. 

The microwave as metaphor: 
Consumers want quality and 
variety, but most of all 
con i e. (C 

Expenditures Study). 

Fensholt, Carol. Sept. 96. 





COUPONS 


Electronic couponing debuts. 
(Tradescan). June 9. 


Eveready goes ‘value added’ in 
rebate book. (On Marketing). 
Daykin, Len. Jan. 49. 

Talking turkey—at long last. 
(Editor's View). Partch, Ken. 
Nov. 5. 
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Waldbaum settles antitrust 
charges with coupons. 
ro hey May 24. 

What's new for the future in 
supermarket technology? 
(Technology). Shulman, 
Richard E. July 20+. 


CUB FOODS— 
STILLWATER, MINNESOTA 


Cub bears down on nonfoods. 
Coupe, Kevin. Feb. 55. 

In Atlanta Kroger minds its own 
business—very well, thank 
you. (Markets In Flux). 
Coupe, Kevin & Hughes, Bob. 
Mar. 45-47 +. 





CULLUM COMPANIES 
INC.—DALLAS, TEXAS 


‘Simon-izing’ Tom Thumbs’s 
bakery. Leviten, Peter. July 
6A-7A+. 


D 
DAIRY 


Dairy (chart). (Consumer 
Expenditures Study). Lewis, 
Len. Sept. 161+. 

Jersey milk applauded on 
Broadway. (Tradescan). 

Feb. 9. 

More growth predicted in 
yogurt demand. (Tradescan). 
Jan. 12. 





DELI/BAKERY 


A Canadian sampler. Hughes, 
Bob & Coupe, Kevin. 
June 14A-16A+. 


A growing instore service: The 
refrigerated entree. 
Oct. 29A+. 

Adjusting to change in delis & 
bakeries (charts). Leviten, 
Peter and Litwak, David. Feb. 
17A-19A +. 


Anaccent on ethnic products 
spurs instore bakery sales. 
Gilbert, Leslie. Nov. 7A-10A. 


An instore bakery adds the 
luster of service toa 
warehouse environment. 
Leviten, Peter. Mar. 16A- 
18A+. 


Ata new Houston Fiesta Mart 
the bakery lets ‘em linger. 
Hughes, Bob & Coupe, Kevin. 
July 17A-18A +. 

At Ancona’s deli good things 
are in small packages. Coupe, 
Kevin. Oct. 5A+. 

At Bashas'’ the deli manager is 
not the retiring kind. Leviten, 
Peter. June 28A-30A+. 

At Kroger’s New Greenville, 
S.C. store: Fresh instore 
products and branded items 
are welcome. Leviten, Peter. 
May 81+. 


At Super Foodtown going 
scratch doubles bakery sales. 
Leviten, Peter. Feb. 
21A-23A+. 

Combining products can boost 
bakery sales. (Tradescan). 
June 12. 

Deli (chart). (Consumer 
Expenditures Study) 
Hughes, Bob. Sept. 163- 
164+. 

Deli is front and center at 
Wakeferii’s Shoprite. Coupe, 
Kevin. Oct. 24A +. 

El Grande’s bakery brings a 
sales bonanza. Leviten, Peter. 
May 87+. 

Equipping the bakery for the 
1990's: The push for anew 
kind of Main Street. Hammel, 
Frank. July 15A-16A. 





Fifth Annual Operations 
Report: Service deli review 
(charts). Litwak, David. 
Apr. 5A-8A+. 


Fresh Harvest reaps success out 
of failure. Leviten, Peter.- 
Apr. 16A-17A+. 

From fajitas to sushi, Fiesta 
Mart’s fare has an ethnic flair. 
Aug. 60+. 

In Dallas Food Emporium is 
moving on upscale. Leviten, 
Peter. Apr. 24A-26A. 

In Mississippi, Sunflower 
shines on Jackson. Coupe, 
Kevin & Elman, Daniel. 

Nov. 11A+. 

In Seattle Larry's Market Cafe & 
Deli is an eater’s best friend. 
Coupe, Kevin & Hughes, Bob. 
Oct. 17A-19A +. 

Insalaco’s: Preparing for the 
next 40 years. Leviten, Peter. 
Feb. 5A+. 

Instore at Kings: Food as theater. 
Hughes, Bob. Feb. 26A +. 

Instore bakery review (charts). 
(Fifth Annual Operations 
Report). Litwak, David. 

Mar. 3A+. 

Instore sampling and 
demonstration can increase 
deli/bake sales. (Tradescan). 
June 12. 

Instore self-service polishes its 
image. Wilson, Dennis. 

Sept. 63+. 

Larry’s bakery is the apple of his 
eye. Coupe, Kevin & Hughes, 
Bob. Sept. 86+. 


Liberty Markets’ bakery sells 
old world products in a brand 
new setting. Hughes, Bob & 
— Tony. Nov. 16A- 
18A. 


New Equipment. July 22A-23A. 

P & Cmarkets its deli with 
panache & charm. Coupe, 
Kevin. Aug. 57-58. 

Preparing for the future in 
prepared foods. Leviten, 
Peter. June 5A+. 

‘Simon-izing’ Tom Thumbs’s 
bakery. Leviten, Peter. 

July 6A-7A+. 
Super Shop N Bag has new 
esigns on the deli 
department. Jones, Karen L. 
Dec. 13A+. 

Tops caters to the carry-out 
crowd. Gilbert, Leslie & 
Elman, Daniel. Dec. 19A-21A. 

When good help is hard to 
find—and keep—beefed up 
training may be the answer. 
Gilbert, Leslie. Dec. 4A +. 


DEMOGRAPHIC 
INFORMATION 


How demographic changes in 
the mid-1980’s will affect 
supermarket spending 
patterns (charts). (Store 
Planning). Rogers, David. 
May 37+. 

Rethinking the supermarket 
business: The market is 
fragmenting into regional 
and local markets. Partch, 
Ken. May 45+. 


DIRECT PRODUCT 
PROFITABILITY 


Combining products can boost 
bakery sales. (Tradescan). 
June 12. 


Developing applications: 


Developing issues. Jan. 23-27. 


HMG INSIGHT to gauge the 
‘elasticity of DPP’. 
(Tradescan). May 10. 

In nonfoods, DPP analysis is 
not necessarily the final 
analysis. Elman, Daniel & 
Litwak, David. Oct. 43 +. 








Next-generation space 
management: Tailoring 
displays to fit promotions. 
(Technology). Shulman, 
Richard E. Nov. 13-15. 

Study traces the evolution of 
applicants of DPP. 
(Tradescan). Mar. 16. 


DIRECT STORE DELIVERY 


The UCS/DSD task force report: 
What impact will it have on 
your DSD program? 
(Technology). Shulman, 
Richard E. Apr. 19-20. 

What's the trick in controlling 
DSD? (Technology). 
Shulman, Richard E. 

Jan. 19+. 


DISPLAYS 


Next-generation space 
management: Tailoring 
displays to fit promotions. 
(Technology). Shulman, 
Richard E. Nov. 13-15. 

Off-shelf merchandising frees 
up space for greater sales. 
Leviten, Peter & Coupe, 
Kevin. July 53+. 


DRIED FRUITS 


Dried fruits (chart). (Consumer 
Expenditures Study). 
Hammel, Frank. Sept. 168- 
169. 


DRY GROCERY/FOOD 
ITEMS 


Dry grocery—food (chart). 
(Consumer Expenditures 
Study). Sept. 115+. 


DRY GROCERY/ 
NONFOOD ITEMS 


Dry grocery—nonfood (chart). 
(Consumer Expenditures 
Study). Sept. 123-124. 


ELECTRONIC FUNDS 
TANS PONT OF 
Mi 


American Express debuts 
money transfer program. 
(Tradescan). Dec. 9. 

Citicorp tests product- 
consumer I.D. link. 
(Tradescan). Feb. 7. 


First National and Citicorp 
compete with Western 
Union. (Tradescan). Sept. 15. 

The EFT-POS deadlock: Isa 
breakthrough in sight? 
Hammel, Frank. Jan. 35+. 


ELECTRONICS 
DEPARTMENTS 


In electronics, low margins can 
add up to high-voltage 
profits. Elman, Daniel. 

Nov. 41-42 +. 


EMPLOYEE RELATIONS 


At Seattle’s Larry’s Market, 
employees thrive as 
entrepreneurs. Hughes, Bob 
and Coupe, Kevin. Oct. 33- 
37+. 


Avoiding ‘black holes’ in 
implementing atime and 
attendance system. 
(Technology). Shulman, 
Richard E. June 17-18. 

Drug testing. Hammel, Frank. 
Mar. 101-105 +. 


























Employers may lose targeted- 
job tax credit. (Washington 
Brief). Baskin, John. Nov. 12. 

Flurry of labor-related bills 
introduced in Congress. 
(Washington Brief). Baskin, 
John. Mar. 25. 


Giant Food to initiate minority 
programs. (Washington 
Brief). Baskin, John. Nov. 12. 

Independent grocer helps 
student employees make the 
grade. (Tradescan). Dec. 10. 

Legislation proposes banning 
employee lie detector tests. 
(Washington Brief). Baskin, 
John. Apr. 17. 

New rules released on hiring 
illegal aliens. (Washington 
Brief). Baskin, John. June 15. 

Routine obedience vs. 
corporate achievement: 
Motivating the manager for 
tomorrow's stores (charts). 
O'Connor, Michael J. Apr. 32- 
34+. 

Targeted job tax credit 
legislation renewed. 
(Washington Brief). Baskin, 
John. May 27. 


EQUIPMENT 


Equipment Directory 
addendum. Feb. 70+. 

Equipment in the 1990's: The 
retailer’s perspective (charts). 
Litwak, David. July 29-30+. 

Equipping the bakery for the 
1990's: The push for a new 
kind of Main Street. Hammel, 
Frank. July 15A-16A. 


Store planners '87 equipment 
directory. July 77-82 +. 

Store planners '87 list of 
suppliers. July 88+. 

Today's equipment, tomorrow's 
store: Discerning the shape of 
things tocome. Hammel, 
Frank. July 23-24 +. 


ETHNIC PRODUCTS 


Anaccent on ethnic products 
spurs instore bakery sales. 
Gilbert, Leslie. Nov. 7A-10A. 


F 
FIBER 


Citing misleading claims, 
consumer group pushes for 
mandatory disclosure of fiber 
content. (Tradescan). Aug. 10. 





FIELDMARK AWARDS 


Tetra Pak launches a bonanza in 
shelf-stable foods. (The 
Fieldmark Awards). Coupe, 
Kevin. Dec. 29-31+. 

Von's varied formats plow new 
retailing concepts. { The 
Fieldmark Awards). Hughes, 
Bob & McGinty, Tony. 

Dec. 22-26+. 





FIESTA MART—HOUSTON, 
TEXAS 





Ata new Houston Fiesta Mart 
the bakery lets ‘em linger. 
Hughes, Bob & Coupe, Kevin. 
July 17A-18A +. 

Fiesta Mart fights mall burnout. 
Hughes, Bob & Coupe, Kevin. 
Sept. 37-41+. 

From fajitas to sushi, Fiesta 
Mart’s fare has an ethnic flair. 
Aug. 60+. 





FIRST NATIONAL 
SUPERMARKETS— 


WINDSOR LOCKS 
CONNECTICUT 


First National and Citicorp 
compete with Western 
Union. (Tradescan). Sept. 15. 


FISHER FOODS INC.— 
BEDFORD HEIGHTS, OHIO 


Fisher Foods may merge with 
other food holdings. 
(Tradescan). Nov. 10. 


Justice Department relaxes 
anti-price fixing order 
against Fisher Foods. 
(Washington Brief). Baskin, 
John. Nov. 12. 

Most Fisher stores open after 
shutdown scare. (Tradescan). 
Aug. 9. 





FLORAL DEPARTMENTS 


In the winner's circle: 
Alysheka, with Kroger’s rose 
blanket. (Checkout). 
Hammel Frank. June 90. 


FOOD EMPORIUM— 
DALLAS, TEXAS 


In Dallas Food Emporium is 
moving on upscale. Leviten, 
Peter. Apr. 24A-26A. 

In Dallas, Food Emporium rides 
high with upscale cookware. 
Leviten, Peter. Apr. 54+. 


FOOD LION—SALISBURY, 
NORTH CAROLINA 


Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26+. 





FOOD MARKET—GURNEE, 
ILLINOIS 





An ‘urban’ store seeks its niche 
in the suburbs. McGinty, 
Tony. Dec. 37-38. 


FOOD MARKETING 
INSTITUTE 


A third of shoppers purchase 
take-out foods. (Tradescan). 
Aug. 13. 

Allen Bildner takes over as new 
chairman of FMI. 
(Tradescan). June 9. 


Do you wanta penny profit ona 
dollar sale? (Tradescan). 
Nov. 8. 

FMI gives Allumbaugh Sidney 
Rabb Award. (Tradescan). 
Mar. 11. 

FMI speaks: Trends, issues, 
opportunities. (Tradescan). 
June 9. 

FMI will hold 10th Annual 
Food Policy Conference. 
(Tradescan). Mar. 9. 

FMI’s 50th show to be the 
biggest ever. (Tradescan). 
Apr. 13. 

Partch briefs editors. 
(Tradescan). June 12. 

20th anniversary for no. 7’s 
500th. (Tradescan). June 10. 





FRESH HARVEST—DALLAS. 
TEXAS 


Fresh Harvest reaps success out 
of failure. Leviten, Peter. Apr. 
16A-17A +. 





FROZEN FOODS 


Frozen foods (chart). 
(Consumer Expenditures 
Study). Hammel, Frank. Sept. 
170-171+. 


Of pandas, frozen food, George 
Bush and the discovery of 
America. (Checkout). 
Hammel, Frank. May 142. 


Pizza labels under fire. 
(Washington Brief). Baskin, 
John. Aug. 17. 





FURR’S INC.—EL PASO, 
TEXAS 


NGA seeks to force Furr’s to sell 
units in Southwest. 
(Washington Brief). Baskin, 
John. Dec. 13. 


G 


GENERAL MERCHANDISE 


Are retailers becoming more 
committed to GM/HBA? 
Hughes, Bob. May 15B +. 

At ABCO sticking to basics 
leads to strong nonfoods 
sales. Leviten, Peter. July 63- 
64+. 

Cub bears down on nonfoods. 
Coupe, Kevin. Feb. 55. 

General merchandise (chart). 
(Consumer Expenditures 
Study). Sept. 130+. 

General merchandise. 
(Consumer Expenditures 
Study). Coupe, Kevin. 
Sept. 173-174+. 

GM/HBA merchandising: Who 
decides the mix? Hammel, 
Frank. Aug. 5B-6B +. 

Greeting cards (chart). 
(Consumer Expenditures 
Study). Jones, Karen L. 
Sept. 179-181+. 


In Dallas, Minyard’s looks to the 
future. Coupe, Kevin & 
Hughes, Bob. Dec. 51-53 +. 

In nonfoods, DPP analysis is 
not necessarily the final 
analysis. Elman, Daniel & 
Litwak, David. Oct. 43+. 

Nonfoods ideas from north of 
the border. Hughes, Bob & 
Coupe, Kevin. June 59-61 +. 

Off-shelf merchandising frees 
up space for greater sales. 
Leviten, Peter & Coupe, 
Kevin. July 53+. 

Periodicals (chart). (Consumer 
Expenditures Study). 

Sept. 184. 

Photo supplies (chart). 
(Consumer Expenditures 
Study). West, William K. 
Sept. 196+. 

Price Chopper pushes its 
nonfoods ‘magnet’. Coupe, 
Kevin. Aug. 22B+. 

Service merchandising: Why 
make the switch? Coupe, 
Kevin. Feb. 45+. 

Special interest GM: Venturing 
past hairbrushes and motor 
oil. Hammel, Frank. 

June 49+. 


GIANT FOOD INC. 


Giant Food to initiate minority 
programs. (Washington 
Brief). Baskin, John. Nov. 12. 


GOODING’S—ORLANDO, 
FLORIDA 


Gooding’s puts its faith in 
Orlando. Coupe, Kevin. 
Jan. 29+. 








GRAND UNION 
COMPANY—ELMWOOD 
PARK, NEW JERSEY 


Big Star Foods opens Chapel 
Hill unit. (Tradescan). Nov. 9. 

Grand Union chairman 
honored by New Jersey cystic 
fibrosis campaign. 
(Tradescan). Jan. 12. 

Jersey milk applauded on 
Broadway. (Tradescan). 
Feb. 9. 


GREAT ATLANTIC & 
PACIFIC TEA COMPANY— 
MONTVALE, NEW JERSEY 


A & P—lust in the aisles. 
Updike, John. Nov. 29-31. 

A & P offers $287 million, 
Waldbaum family accepts. 
(Tradescan). Jan. 14. 

A&P opens, rehabs slew of 
stores as part of 
modernization push to 
upgrade its stores. 
(Tradescan). Sept. 9. 

A & P reorganizes operations 
and management structure. 
(Tradescan). Nov. 9. 

The Updike story, redux. 
(Editor's View). Partch, Ken. 
Dec. 5. 





GREETING CARDS 


Greeting cards (chart). 
(Consumer Expenditures 
Study). Jones, Karen L. 
Sept. 179-181+. 


GROCERY INDUSTRY 





The nation’s top grocery 
companies (charts). Litwak, 
David. Mar. 92-96. 


GURLEY’S—SAVANNAH, 
GEORGIA 


Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26 +. 


HANNAFORD BROTHERS— 
SCARBOROUGH, MAINE 


In nonfoods, DPP analysis is 
not necessarily the final 
analysis. Elman, Daniel & 
Litwak, David. Oct. 43 +. 





HARLEM FOODS INC.— 
HARLEM, GEORGIA 


Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26 +. 





HARRIS-TEETER SUPER 
MARKETS—CHARLOTTE 
NORTH CAROLINA 


Reagan honors 10 supermarket 
companies for private 
initiatives in community 
service. (Tradescan). Sept. 9. 


HEALTH AND BEAUTY AIDS 


All HBA product groups report 
gains for food store sales in 
March (chart). (SAMI 
Update). Miller, Jr., Alan B. 
June 69-70. 

Are retailers becoming more 
committed to GM/HBA? 
Hughes, Bob. May 15B +. 
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Arm & Hammer goes into 
lightly scented deodorizer 
sprays. (On Marketing). 
Davkin, Len. Apr. 75. 

Chesebrough-Pond’s moves Q- 
Tips into new line 
extensions. (On Marketing). 
Davkin, Len. June 75. 

Cold remedies and skin care 
aids racking up strong 
performances in food stores 
(chart). (SAMI Update). 
Miller, Jr., Alan B. Dec. 55-56 

Condoms: The message is 
finally out. Litwak, David. 
May 40B+. 

GM/HBA merchandising: Who 
decides the mix? Hammel, 
Frank. Aug. 5B-6B +. 

HBA achieves best dollar gains 
of all product departments in 
May despite modest unit 
volume (chart). (SAMI 
Update). Miller Jr., Alan B. 
Aug. 33B-34B. 

HBA departments outpace all 
other departments in July 
and August (charts). (SAMI 
Update). Miller Jr., Alan B. 
Oct. 59-60. 

HBA has strongest dollar gains 
in September reporting 
period (chart). (SAMI 
Update). Miller, Jr., Alan B. 
Nov. 59-60. 

HBA loses share and volume 
with weak April sales, after a 
strong March (charts). (SAMI 
Update). Miller Jr., Alan. 
Julv68-70. 

HBA products lead all other 
SAMI departments in dollar 
growth for November (chart). 
(SAMI Update). Feb. 63-65. 

HBA sales in food stores are off 
to auspicious start for 1987 
(charts). (SAMI Update). 
Miller, Jr., Alan B. Apr. 65-66. 

HBA sales in October exceed all 
product departments except 
refi ioneedieaie (chart). 
{SAMI Update). Miller Jr., 
Alan. Jan. 19B-20B. 

Health & beauty aids (chart). 
(Consumer Expenditures 
Study). Sept. 124+. 

Health & beauty aids (chart). 
(Consumer Expenditures 
Study). West, William K. 
Sept. 183+. 

In nonfoods, DPP analysis is 
not necessarily the final 
analysis. Elman, Daniel & 
Litwak, David. Oct. 43 +. 

Jergens capitalizes on ‘vitamin 
E’ in lotion. (On Marketing). 
Daykin, Len. Feb. 72. 

Keep an eve on million-dollar 
babies. (Tradescan). Oct. 9. 

Latest addition from P & G is 
Scope in a peppermint flavor. 
(On Marketing). Daykin, Len. 
Apr. 74. 


Miles Labs line extends with 
extra-strength Alka Seltzer. 
(On Marketing). Mar. 116. 

New dental product targets 
plaque. (On Marketing). 
Daykin, Len. Nov. 65. 

New moisturizing foam bai 
lines—next category 
boomlet? (On Marketing). 
Daykin, Len. Feb. 72. 

Nonfoods ideas from north of 
the border. Hughes, Bob & 
Coupe, Kevin. June 59-61 + . 

Price Chopper pushes its 
nonfoods ‘magnet’. Coupe, 
Kevin. Aug. 22B+. 

Proprietary remedies. 
(Consumer Expenditures 
Study). Sept. 189 +. 

Skin care aids help keep total 
HBA sales ahead of 1986 level 
(chart). (SAMI Update). 
Miller, Jr., Alan B. May 23B- 
24B. 








Sate 


Summer heat means hot sales of 
cold foods and cooler sales 
for HBA (chart). (SAMI 
Update). Miller Jr., Alan B. 
Sept. 191-192. 

Upsurge in high-volume HBA 
categories contributes to 
overall volume gain. (SAMI 
Update). Miller Jr., Alan. 
Mar. 107-108. 

Vitamins (chart). (Consumer 
Expenditures Study). 
Hammel, Frank. Sept. 216+. 

Warner Lambert searches for— 
and finds—new promotion 
direction for Listerine. (On 
Marketing). Daykin, Len. 
Oct. 67. 


HISPANIC AMERICANS 


El Grande: The new world 
across the street. Leviten, 
Peter. May 69-70. 

El Grande’s bakery brings a 
sales bonanza. Leviten, Peter. 
May 87+. 

Kroger remodels Texas store to 
appeal to Hispanics. 
(Tradescan). Aug. 10. 

Vons’ Tianguis: Is this the new 
wave in Los Angeles? 
Hughes, Bob & Coupe, Kevin. 
Mar. 30-31+. 


HOUSEWARES 


HouseWorld Expo plays to 
empty room in Vegas. Elman, 
Daniel. Oct. 55-56. 

'n Dallas, Food Emporium rides 
high with upscale cookware. 
Leviten, Peter. Apr. 54+. 

Larry’s housewares add 
panache to its image. Coupe, 
Kevin & Hughes, Bob. 

Oct. 51-53. 

Microwaves: The ovens stay 
cool, the housewares sizzle. 
Hammel, Frank. May 27B+. 

Why add-on features make 
products D.O.A. Ritzer, Julie 
R. and Mercatanti, Aggie. 
Apr. 49+. 


HOUSEWARES RETAILING 
(PUBLICATION) 


Why add-on features make 
products D.O.A. Ritzer, Julie 
R. and Mercatanti, Aggie. 
Apr. 49+. 


HYPERMARKETS 


Hypermarket’s front-end 
security to hang on an 
‘Electro Thred’. (Tradescan). 
July 15. 

K Mart and Bruno’s break into 
hypermarkets. (Tradescan). 
Oct. 10. 


| 
ICE CREAM 


They all scream for ice cream at 
the front end. (Checkout). 
Coupe, Kevin. Feb. 82. 


ILLEGAL ALIENS 


Immigration officials to visit 
supermarkets. (Washington 
Brief). Baskin, John. Oct. 17. 

New rules for immigrants’ 
employment. (Washington 
Brief). Baskin, John. May 27. 

New rules released on hiring 
illegal aliens. (Washington 
Brief). Baskin, John. June 15. 


INDEPENDENT GROCERS 
ASSOCIATION 


IGA raises $250,000 for Special 
Olympics. (Tradescan). 
Nov. 9. 








INSALACO MARKETS— 
PITISTON, PENNSYLVANIA 





Insalaco Markets: Weathering 
the storm of economic 
change. Leviten, Peter. 

Feb. 31-34 +. 

Insalaco’s: Preparing for the 
next 40 years. Leviten, Peter. 
Feb. 5A+. 


INSTORE BUSINESS 


A Canadian sampler. Hughes, 
Bob & Coupe, Kevin. 

June 14A-16A +. 

A growing instore service: The 
refrigerated entree. 
Oct. 29A+. 

Adjusting to change in delis & 
bakeries (charts). Leviten, 
Peter and Litwak, David. 

Feb. 17A-19A +. 

Anaccent on ethnic products 
spurs instore bakery sales. 
Gilbert, Leslie. Nov. 7A-10A. 

An instore bakery adds the 
luster of service toa 
warehouse environment. 
Leviten, Peter. Mar. 16A- 
18A+. 

At anew Houston Fiesta Mart 
the bakery lets ‘em linger. 
Hughes, Bob & Coupe, Kevin. 
July 17A-18A +. 

At Ancona’s deli good things 
are in small packages. Coupe, 
Kevin. Oct.5A+. 

At Bashas’ the deli manager is 
not the retiring kind. Leviten, 
Peter. June 28A-30A+. 


At Kroger’s New Greenville, 
S.C. store: Fresh instore 
products and branded items 
are welcome. Leviten, Peter. 
May 81+. 

At Super Foodtown going 
scratch doubles bakery sales. 
Leviten, Peter. Feb. 21A- 
23A+. 

At the Retail Bakers Assn. 
meeting: Looking ahead to 
the instore challenge. 
Leviten, Peter. May 91+. 

Deli is front and center at 
Wakefern’s Shoprite. Coupe, 
Kevin. Oct. 24A+. 

El Grande’s bakery brings a 
sales bonanza. Leviten, Peter. 
May 87+. 

Equipping the bakery for the 
1990's: The push for a new 
kind of Main Street. Hammel, 
Frank. July 15A-16A. 

Fifth Annual Operations 
Report: Service deli review 
(charts). Litwak, David. 

Apr. 5A-8A+. 

Fresh Harvest reaps success out 
of failure. Leviten, Peter. 
Apr. 16A-17A +. 

From fajitas to sushi, Fiesta 
Mart’s fare has an ethnic flair. 
Aug. 60+. 

In Dallas Food Emporium is 
moving on upscale. Leviten, 
Peter. Apr. 24A-26A. 


In Mississippi, Sunflower 
shines on Jackson. Coupe, 
Kevin & Elman, Daniel. 

Nov. 11A+. 

In Seattle Larry's Market Cafe & 
Deli is an eater’s best friend. 
Coupe, Kevin & Hughes, Bob. 
Oct. 17A-19A +. 

Insalaco’s: Preparing for the 
next 40 years. Leviten, Peter. 
Feb. 5A+. 

Instore at Kings: Food as theater. 
Hughes, Bob. Feb. 26A+. 

Instore bakery review (charts). 
(Fifth Annual Operations 
Report). Litwak, David. 

Mar. 3A+. 

Kroger instore cafes cater to the 
fast-food crowd. Coupe, 
Kevin. Feb. 33A-34A+. 


88 SUPERMARKET BUSINESS: FEBRUARY 1988 





Liberty Markets’ bakery sells 
old world products ina brand 
new setting. Hughes, Bob & 
McGinty, Tony. Nov. 16A-18A. 

P&C markets its deli with 
panache & charm. Coupe, 
Kevin. Aug. 57-58. 

Preparing for the future in 
prepared foods. Leviten, 
Peter. June 5A +. 

Shoppers have a yen for this 
raw deal. Coupe, Kevin. 

Feb. 38A-39A. 

‘Simon-izing’ Tom Thumbs'’s 
bakery. Leviten, Peter. 
July 6A-7A+. 

Super Shop N Bag has new 

esigns on the deli 
department. Jones, Karen L. 
Dec. 13A +. 

Tops caters to the carry-out 
crowd. Gilbert, Leslie & 
Elman, Daniel. Dec. 19A-21A. 

When good help is hard to 
find—and keep—beefed up 
training may be the answer. 
Gilbert, Leslie. Dec. 4A +. 


K 


KNOB HILL FARMS 
TERMINAL MARKETS— 
TORONTO, ONTARIO 


Toronto's Knob Hili Farms: Big, 
bold and beyond compare. 
June 24-28. 





KROGER COMPANY— 
CINCINNATI, OHIO 


At Kroger’s New Greenville, 
S.C. store: Fresh instore 
products and branded items 
are welcome. Leviten, Peter. 
May 81+. 

In Atlanta Kroger minds its own 
business—very well, thank 
you. (Markets In Flux). 
Coupe, Kevin & Hughes, Bob. 
Mar. 45-47 + . 

In the winner's circle: 
Alysheba, with Kroger’s rose 
blanket. (Checkout). 
Hammel, Frank. June 90. 





Kroger extends its ‘Welcome’. 
(Tradescan). July 12. 


Kroger instore cafes cater to the 
fast-food crowd. Coupe, 
Kevin. Feb. 33A-34A+. 

Kroger remodels Texas store to 
appeal to Hispanics. 
(Tradescan). Aug. 10. 

Kroger rolls out the ‘Welcome’ 
in South Carolina. Hammel, 
Frank and Leviten, Peter. 
May 52-55+. 

Kroger tries LCD tags, self- 
scanning. (Tradescan). 

May 23. 

Kroger’s ‘Welcome’ greets 
nonfoods wholeheartedly. 
Leviten, Peter. May 7B-10B + . 

Of pandas, frozen food, George 
Bush and the discovery of 
America. (Checkout). 
Hammel, Frank. May 142. 

On the horizon: Hyper- 
automation and hyper 
service. July 27. 

Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26+. 

Shoppers have a yen for this 
raw deal. Coupe, Kevin. 

Feb. 38A-39A. 


L 


LARRY’S MARKETS— 
SEATTLE, WASHINGTON 





] 





At Seattle’s Larry’s Market, 
employees thrive as 
utrepreneurs. Hughes, Bob 
cud Coupe, Kevin. 
Oct. 33-37 +. 


In Seattle Larry's Market Cafe & 
Veli is an eater’s best friend. 
Coupe, Kevin & Hughes, Bob. 
Oct. 17A-19A +. 


Larry’s bakery is the apple of his 
eye. Coupe, Kevin & Hughes, 
Bob. Sept. 86+. 

Larry's housewares add 
panache to its image. Coupe, 
Kevin & Hughes, Bob. 

Oct. 51-53. 


LAWS AND LEGISLATION 


Bill calls for increase in food 
stamps. (Washington Brief). 
Baskin, John. May 27. 

California labeling bill comes 
under attack. (Washington 
Brief). Baskin, John. Oct. 17. 

Flurry of labor-related bills 
introduced in Congress. 
(Washington Brief). Baskin, 
John. Mar. 25. 

Georgia independent 
challenges maternity policy. 
(Washington Brief). Baskin, 
John. Dec. 13. 

House considers new 
polygraph bill. (Washington 
Brief}. Baskin, John. June 15. 

House votes to prohibit lie 
detector use. (Washington 
Brief). Baskin, John. Dec. 13. 

Legislation proposes banning 
employee lie detector tests. 
(Washington Brief). Baskin, 
John. Apr. 17. 

NGA blasts expanded 
employee benefits. 
(Washington Brief). Baskin, 
John. Aug. 17. 

Proposed bill may increase 
retailers’ liability. 
(Washington Brief). Baskin, 
John. Nov. 12. 

State legislatures focusing on 
bottle bills. (Tradescan). 
May 10. 





LEMPERT COMPANY 


Annual hits & misses revue. 
Lempert, Phil. Jan. 46+. 


LEWIS GROCER 

COMPANY—IND 

MISSISSIPPI 

A Sunflower grows in 
Mississippi. Coupe, Kevin & 
Elman, Daniel. Dec. 33-35 +. 

In Mississippi, Sunflower 
shines on Jackson. Coupe, 


Kevin & Elman, Daniel. 
Nov. 1iA+. 


BEE ETS 
EAST BOSTON, 
MASSACHUSETTS 


Liberty Markets’ bakery sells 
old world products in a brand 
new setting. Hughes, Bob & 
gga Tony. Nov. 16A- 
18A. 


LUCKY STORES INC.— 
DUBLIN RNIA 


Lucky Stores dumps a division 
... almost. (Tradescan). 

Sept. 10. 

Ralphs’ Giant meets its match. 
(Markets In Flux). Coupe, 
Kevin & Hughes, Bob. 

Apr. 28-31+. 

Why are soft goods so hard to 

sell? Apr. 61-63. 








M & M SUPERMARKETS— 
SAVANNAH, GEORGIA 


Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26 +. 





MAGAZINES 


Periodicals (chart). (Consumer 
Expenditures Study). 

Sept. 184. 

Sosland Publishing Co. 
acquires ‘Totally 
Housewares’. (Tradescan). 
Jan. 9. 


MANAGEMENT 


Managing today’s s::per store: 
How to segment the problem 
into bite-sized pieces. 
Hughes, Bob. Oct. 25+. 

Routine obedience vs. 
corporate achievement: 
Motivating the manager for 
tomorrow’s stores (charts). 
O'Connor, Michael J. Apr. 32- 
34+. 


MANTLE, MICKEY 


20th anniversary for no. 7’s 
500th. (Tradescan). June 10. 


MARCHE DUNN— 
MONTREAL, QUEBEC 


In Montreal, Marche Dunn’s 
meat carves up the 
competition. June 34-35 + . 


The marketing warfare game: 
The gathering storm in the 
southeast. (Markets In Flux). 
Hughes, Bob & Coupe, Kevin. 
Nov. 21+. 


Why ‘cut the manhours!’ won’t 
cut it anymore. (Editor’s 
View). Partch, Ken. May 5. 


MARKETS IN FLUX 


In Atlanta Kroger minds its own 
business—very well, thank 
you. (Markets In Flux). 
Coupe, Kevin & Hughes, Bob. 
Mar. 45-47 +. 

Ralphs’ Giant meets its match. 
(Markets In Flux). Coupe, 
Kevin & Hughes, Bob. 

Apr. 28-31+. 

The marketing warfare game: 
The gathering storm in the 
southeast. (Markets In Flux). 
Hughes, Bob & Coupe, Kevin. 
Nov. 21+. 


MAXI STORES— 
MONTREAL, QUEBEC 


In Montreal Provigo takes it to 
the ‘Maxi’. Sieakes, Bob & 
Coupe, Kevin. Aug. 37-39. 


MAYFAIR SUPER MARKETS 
a NEW 


Mayfair announces sales 
increase. (Tradescan). Oct. 9. 


McCONKEY, PHIL 


Giant Phil McConkey 
experiences ShopRite’s The 
Experience. (Tradescan). 
Apr. 13. 
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MCQUADE'S 
MAR». ETPLACE— 
WESTERLY, RHODE ISLAND 


For three New England 
retailers, life’s no day at the 
beach. Coupe, Kevin. 

Sept. 45-46 +. 


MEAT 


AMI stresses lean ideas. 
(Tradescan). Dec. 9. 

Beef promotions: Are retailers 
participating, and is the 
public buying (chart)? 
Litwak, David & Lekoski, 
Lauren. Aug. 28-29 +. 

Congress criticizes Federal 
meat inspection procedures, 
calls for tougher standards. 
(Washington Brief). Baskin, 
John. July 17. 

FTC staffers back mandatory 
disclosure of fat in hot dogs 
and sausage products. 
(Washington Brief). Baskin, 
John. Aug. 17. 

Fresh meat marketing: New 
ways, new directions, new 
opportunities. Hughes, Bob. 
Aug. 27-28+. 

Imports of Australian beef 
halted. (Washington Brief). 
Baskin, John. Oct. 17. 

In Montreal, Marche Dunn’s 
meat carves up the 
competition. June 34-35 + . 

‘Light’ labeling keeps meat 
retailers on their toes. (Meat). 
Johnson, Ken. Dec. 65-66. 

Pork tries to piggyback off 
poultry success. (Tradescan). 
Mar. 11. 

Rockford and Maddie answer 
the cattle call to sell beef. 
(Tradescan). Feb. 9. 

‘Select’ makes the grade as new 
name for ‘good’ beef. 
(Tradescan). Oct. 13. 

The consumer climate for red 
meat. (Meat). Johnson, Ken. 
Nov. 19+. 

Tie-in indicates ‘cheese steak’ 
poultry. (On Marketing). 
Daykin, Len. Feb. 72. 

USDA reconfirms approval of 
pork irradiation practices. 
(Washington Brief). Baskin, 
John. Jan. 17. 


MEGAMARKET— 
MEMPHIS, TENNESSEE 


An instore bakery adds the 
luster of service toa 
warehouse environment. 
Leviten, Peter. Mar. 16A- 
18A+. 


MICROWAVE OVENS 


Consumers want more and 
more microwave products. 
(Tradescan). Nov. 9-10. 

Microwaves: The ovens stay 
cool, the housewares sizzle. 
Hammel, Frank. May 27B +. 


MINYARD FOOD 
STOR’ LL, TEXAS 


In Dallas, Minyard’s looks to the 
future. Coupe, Kevin & 
Hughes, Bob. Dec. 51-53 +. 


MOTION PICTURES 


Annie Hail goes to the 
supermarket. (Checkout). 
Coupe, Kevin. Dec. 74. 

Movie tie-ins abound as 
marketers look for new 
product exposure outlets. 
(On Marketing). Daykin, Len. 
Jan. 48. 

Richard Dreyfuss goes 
shopping ... again. 
(Checkout). Coupe, Kevin. 
Sept. 260. 





Safeway sets the stage for 
Innerspace. (Checkout). 
Coupe, Kevin. Aug. 86. 

Two in the aisles. (Checkout). 
Coupe, Kevin. Apr. 90. 


NATIONAL AMERICAN 
WHOLESALE GROCERS’ 


Annual NAWGA Conference 
takes some ‘new directions’. 
(Tradescan). Mar. 11. 

Drug testing. Hammel, Frank. 
Mar. 101-105 + . 

NAWGA, NGA, and the 
prospect of merger. (Editor's 
View). Partch, Ken. Apr. 5. 

NAWGA notes super designer. 
(Tradescan). Dec. 10. 

NAWGA: Small wholesalers 
seen facing extinction. 
(Tradescan). May 10. 

NGA and NAWGA merger: In 
1990, maybe. (Tradescan). 
May 23. 


NATIONAL GROCERS 
ASSOCIATION 


Georgia independent 
challenges maternity policy. 
(Washington Brief). Baskin, 
John. Dec. 13. 

NAWGA, NGA, and the 
prospect of merger. (Editor's 
View). Partch, Ken. Apr. 5. 

NGA and NAWGA merger: In 
1990, maybe. (Tradescan). 
May 23. 

NGA blasts expanded 
employee benefits. 
(Washington Brief). Baskin, 
John. Aug. 17. 

NGA seeks to force Furr’s to sell 
units in Southwest. 
(Washington Brief). Baskin, 
John. Dec. 13. 


NGA supports stiff antitrust 
damages. (Washington Brief). 
Baskin, John. Sept. 18. 

Sometimes you get lucky (or 
what it means to be an 
independent). (Editor’s 
View). Partch, Ken. Mar. 7. 


NONFOODS BUSINESS 


Are retailers becoming more 
committed to GM/HBA? 
Hughes, Bob. May 15B +. 

At ABCO sticking to basics 
leads to strong nonfoods 
sales. Leviten, Peter. July 63- 
64+. 

At Farm Fresh a bountiful 
harvest of nonfoods. Coupe, 
Kevin. Jan. 13B +. 

Condoms: The message is 
finally out. Litwak, David. 
May 40B +. 

Cub bears down on nonfoods. 
Coupe, Kevin. Feb. 55. 

GM/HBA merchandising: Who 
decides the mix? Hammel, 
Frank. Aug. 5B-6B + . 

HouseWorld Expo plays to 
empty room in Vegas. Elman, 
Daniel. Oct. 55-56. 

How to win at the promotion 
game. Elman, Daniel. Dec. 
43-45+. 

In Dallas, Food Emporium rides 
high with upscale cookware. 
Leviten, Peter. Apr. 54+. 

In Dallas, Minyard’s looks to the 
future. Coupe, Kevin & 
Hughes, Bob. Dec. 51-53 +. 

In electronics, low margins can 
add up to high-voltage 
profits. Elman, Daniel. 

Nov. 41-42 +. 

In nonfoods, DPP analysis is 
not necessarily the final 
analysis. Elman, Daniel & 
Litwak, David. Oct. 43+. 





In sus-rmarkets pharmacies 
are weescription for more 
sa! »s (charts). Coupe, Kevin 
an i Litwak, David. Jan. 3B +. 
Kroger’s ‘Welcome’ greets 
nenfoods wholeheartedly. 
Leviten, Peter. May 7B-10B + . 


Larry’s housewares add 
panache to its image. Coupe, 
Kevin & Hughes, Bob. 

Oct. 51-53. 

Microwaves: The ovens stay 
cool, the housewares sizzle. 
Hammel, Frank. May 27B+. 

Nonfoods ideas from north of 
the border. Hughes, Bob & 
Coupe, Kevin. June 59-61 + . 

Off-shelf merchandising frees 
up space for greater sales. 
Leviten, Peter & Coupe, 
Kevin. July 53+. 

Price Chopper pushes its 
nonfoods ‘magnet’. Coupe, 
Kevin. Aug. 22B+. 

Service merchandising: Why 
make the switch? Coupe, 
Kevin. Feb. 45+. 

Special interest GM: Venturing 
past hairbrushes and motor 
oil. Hammel, Frank. 

June 49+. 

The do’s and don’t’s of running 
a video rental department. 
Jones, Karen L. Nov. 49-50+. 

Wakefern’s Shoprite takes on all 
comers in nonfoods. 
McGinty, Tony. Nov. 55-57. 

Why add-on features make 
products D.O.A. Ritzer, Julie 
R. and Mercatanti, Aggie. 
Apr. 49+. 

Why are soft goods so hard to 
sell? Apr. 61-63. 


Oo 
OBITUARIES 


Edward J. Schnuck dies at 71 
years. (Tradescan). Mar. 9. 
Paul Willis dies, was longtime 

president of GMA. 
(Tradescan). July 12. 


OSHAWA GROUP— 
ISLINGTON, ONTARIO 


In Toronto Food City aims for 
each niche. June 32-33. 





OSTERMALMS SALUHALL— 
STOCKHOLM, SWEDEN 


Swedes can find the exotic and 
the everyday. Hughes, Bob. 
Nov. 33+. 


P 


P & C FOODS— 
SYRACUSE, NEW YORK 


P & C markets its deli with 


panache & charm. Coupe, 
Kevin. Aug. 57-58. 


PAVILIONS—GARDEN 


3 NIA 








Von's varied formats plow new 
retailing concepts. (The 
Fieldmark Awards). Hughes, 
Bob & McGinty, Tony. 

Dec. 22-26+. 


PERSONALITY PROFILES 


In Wyoming Bob Woodward 
bites the bullet. (Turning 
Points). Coupe, Kevin. 
Feb. 37-40. 





PET FOODS 


Pet needs (chart). (Consumer 
Expenditures Study). Lewis, 
Len. Sept. 194-195. 


PHARMACIES 


In supermarkets pharmacies 
are prescription for more 
sales (charts). Coupe, Kevin 
and Litwak, David. Jan. 3B + . 


PHOTO SUPPLIES 


Photo supplies (chart). 
(Consumer Expenditures 
Study). West, William K. 
Sept. 196 +. 


PIER IGA— 
NARRAGANSETT, RHODE 
ISLAND 





For three New England 
retailers, life’s no day at the 
beach. Coupe, Kevin. 

Sept. 45-46 +. 


PREPARED FOODS 


A growing instore service: The 
refrigerated entree. 
Oct. 29A+. 

A third of shoppers purchase 
take-out foods. (Tradescan). 
Aug. 13. 

Dial Corp. discovers the 
microwave with its shelf- 
stable ‘Lunch Bucket’ line. 
(On Marketing). Daykin, Len. 
May 109. 


Insalaco’s: Preparing for the 
next 40 years. Leviten, Peter. 
Feb. 5A+. 

Instore at Kings: Food as theater. 
Hughes, Bob. Feb. 26A +. 

Preparing for the future in 
prepared foods. Leviten, 
Peter. June 5A +. 

The refrigerated entree market 
is growing. (Tradescan). 
July 12. 


PRESIDENTIAL MARKET— 
CHICAGO. ILLINOIS 


Chicago's Presidential Market 
elects for an upscale 
constituency. Hughes, Bob. 
May 73-74+. 


PRICE CHOPPER 
SUPERMARKETS— 
SCHENECTADY, NEW YORK 


At Price Chopper one 
philosophy works for two 
very different stores. Coupe, 
Kevin & Hammel, Frank. 
Sept. 55-56+. 

Price Chopper pushes its 
nonfoods ‘magnet’. Coupe, 
Kevin. Aug. 22B+. 


PRODUCE 


Back to basics: Promoting ‘old 
standbys’ can be richly 
rewarding. (Produce). 

Mar. 113-115. 

Branded tomatoes: Better 
products, bigger profits. 
(Produce). McClure, Barney 
H. June 72-73. 

Chiquita backs produce 
training films. (Tradescan). 
Oct. 10. 

Commodity promotion update 
(chart). (Produce). McClure, 
Barney S. Nov. 17-18 +. 

EPA to allow sales of grapes 
with sulfites. (Washington 
Brief). Baskin, John. Oct. 17. 

Exotics lend produce an air of 
excitement. (Produce). 
McClure, Barney S. 

Aug. 69+. 
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FDA criticized for laxity on 
food import screening. Jan. 9. 

Growers anticipate record 
apple crop in 1987. (Produce). 
McClure, Barney S. Oct. 65- 
66. 

New system to regulate coatings 
on fruits and vegetables 
urged, current requirements 
criticized. (Washington 
Brief). Baskin, John. Aug. 17. 

Nutritional education rates 
‘A+’ in selling produce. 
(Produce). Jan. 40-41. 

Perishables (chart). (Consumer 
Expenditures Study). 

Sept. 111-112 +. 

Produce (chart). (Consumer 
Expenditures Study). 
Hughes, Bob. Sept. 187 + . 

Salad bar synergism. (Produce). 
McClure, Barney S. July 73- 
74. 

Specialty fruit in the winter: 
Homegrown exotics are better 
than ever. (Produce). 
McClure, Barney S. Dec. 61- 
62. 

Spring's glamorous pte 
turn consumers’ thoughts to 
produce. (Produce). McClure, 
Barney. Apr. 70-71. 

The bountiful fruits of summer 
add up to big business in 
produce. (Produce). McClure, 
Barney H. May 105-107 +. 

Who's minding the mangos? 
(Tradescan). Oct. 13. 

Wider distribution of more 
varieties of produce open 
new oppo. “unities for profit. 
(Produce). McClure, Barney 
S. Sept. 241-244. 

Will brand marketing succeed, 
or will it spoil fresh produce? 
Hughes, Bob and Hammel, 
Frank. Feb. 21-25+. 

Xtra opens new distribution 
center for perishables. 
(Tradescan). Apr. 11. 


PROFITABILITY 


Developing applications: 
Developing issues. Jan. 23-27. 


PROMOTIONS 

A casebook on Raley’s 
promotions. Salen Bob. 
Nov. 36-38. 


Beef promotions: Are retailers 
La sar and is the 
public buying (chart)? 
Litwak, David & Lekoski, 
Lauren. Aug. 28-29 +. 


Commodity promotion update 
(chart). (Produce). McClure, 
Barney S. Nov. 17-18 + . 


PROVIGO INC.— 
MONTREAL, QUEBEC 


In Montreal Provigo pushes its 
conventionals upscale. 
Coupe, Kevin & Hughes, Bob. 
Aug. 40-41. 

In Montreal Provigo takes it to 
the ‘Maxi’. Hughes, Bob & 
Coupe, Kevin. Aug. 37-39. 


PUBLIX SUPERMARKETS— 
FORT LAUDERDALE 
FLORIDA 


The way to their hearts was 
through their stomachs. 
(Checkout). Coupe, Kevin. 
Nov. 74. 




















R 
REFRIGERATED FOODS 


A growing instore service: The 
refrigerated entree. Oct. 
29A+. 

Refrigerated foods (chart). 
(Consumer Expenditures 
Study). McGinty, Tony with 
Gilbert, Leslie. Sept. 202-203. 


RESTAURANTS 





From fajitas to sushi, Fiesta 
Mart’s fare has an ethnic flair. 
Aug. 60+. 

In Seattle Larry’s Market Cafe & 
Deli is an eater’s best friend 
Coupe, Kevin & Hughes, Bob. 
Oct. 17A-19A +. 

Kroger instore cafes cater to the 
fast-food crowd. Coupe, 
Kevin. Feb. 33A-34A+. 

P&C markets its deli with 
panache & charm. Coupe, 
Kevin. Aug. 57-58. 

Restaurants claim larger share 
of spending. (Washington 
Brief). Baskin, John. Oct. 17. 

Super Shop N Bag has new 

esigns on the deli 
department. Jones, Karen L. 
Dec.13A+. 


Ss 


SAFEWAY STORES INC.— 
OAKLAND, CALIFORNIA 


In Dallas Food Emporium is 
moving on upscale. Leviten, 
Peter. Apr. 24A-26A. 

NGA seeks to force Furr’s to sell 
units in Southwest. 
(Washington Brief). Baskin, 
John. Dec. 13. 

Ralphs’ Giant meets its match. 

-(Markets In Flux). Coupe, 
Kevin & Hughes, Bob. 
Apr. 28-31+. 

Safeway debt could force 
massive retreat. (Tradescan). 
Jan. 12. 

Safeway sales hold steady 
despite reduced operations. 
(Tradescan). Oct. 9. 

Safeway sells U. K. division for 
$1.04 billion. (Tradescan). 
Mar. 16. 

Safeway sets the stage for 
Innerspace. (Checkout). 
Coupe, Kevin. Aug. 86. 

Safeway, UFCW agree to 
severance package worth 
millions of dollars. 
(Tradescan). July 11. 

Safeway’s debt persists despite 
shutdown. (Tradescan). 
May 8. 





SALAD BARS 


McClure, Barney S. July 73- 
74. 


SAMI (SELLING AREAS- 
MARKETING INC.) 


All HBA product groups report 
gains for food store sales in 
March (chart). (SAMI 
Update). Miller, Jr., Alan B. 
June 69-70. 

Cold remedies and skin care 
aids racking up strong 
performances in food stores 
(chart). (SAMI Update). 
Miller, Jr., Alan B. Dec. 55-56. 

HBA achieves best dollar gains 
of all product departments in 
May despite modest unit 
volume (chart). (SAMI 
Update). Miller Jr., Alan B. 
Aug. 33B-34B. 





Salad bar synergism. (Produce). 
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HBA departments outpace all 
other departments in July 
and August (charts). (SAMI 
Update). Miller Jr., Alan B. 
Oct. 59-60. 

HBA has strongest dollar gains 
in September reporting 
period (chart). (SAMI 
Update). Miller, Jr., Alan B. 
Nov. 59-60. 

HBA loses share and volume 
with weak April sales, after a 
strong March (charts). (SAMI 
Update). Miller Jr., Alan. 
July 68-70. 

HBA products lead all other 
SAMI departments in dollar 
growth for November (chart). 
(SAMI Update). Feb. 63-65. 


HBA sales in food stores are off 
to auspicious start for 1987 
(charts). (SAMI Update). 
Miller, Jr., Alan B. Apr. 65-66. 


HBA sales in October exceed all 
product departments except 
refrigerated foods (chart). 
(SAMI Update). Miller Jr., 
Alan. Jan. 19B-20B. 

Skin care aids help keep total 
HBA sales ahead of 1986 level 
(chart). (SAMI Update). 
= Jr., Alan B. May 23B- 
24B. 


Summer heat means hot sales of 
cold foods and cooler sales 
for HBA (chart). (SAMI 
Update). Miller Jr., Alan B. 
Sept. 191-192. 

Upsurge in high-volume HBA 
categories contributes to 
overall volume gain. {SAMI 
Update). Miller Jr., Alan. 

Mar. 107-108. 


SAUNDERS, CLARENCE 


An LBO for Clarence Saunders. 
(Editor's View). Partch, Ken. 
Aug. 5. 


SAVANNAH, GEORGIA 


Savannah savors the sweet 
smell of competition (charts). 
Coupe, Kevin & Elman, 
Daniel. Nov. 22-26+. 

The marketing warfare game: 
The gathering storm in the 
southeast. (Markets In Flux). 
Hughes, Bob & Coupe, Kevin. 
Nov. 21+. 








SAVE-EASY— 
FREDERICTON, NEW 
BRUNSWICK 


In New Brunswick Richard 
Tingley keeps pushing. 
June 37-38+. 


SAVE-ON-FOODS— 
LANGLEY, BRITISH 
COLUMBIA 




















In Vancouver Save-On’s bulk 


brings big bucks. July 34-36 + . 


Nonfoods ideas from north of 
the border. Hughes, Bob & 
Coupe, Kevin. June 59-61+. 


SCHEDULING SYSTEMS 


Employee scheduling: A 
project worth working for. 
(Technology). Shulman, 
Richard E. May 29+. 


SECURITY SYSTEMS 


Hypermarket’s front-end 
security to hang on an 
‘Electro Thred’. (Tradescan). 
July 15. 


SELF SERVICE 


Instore self-service polishes its 
image. Wilson, Dennis. 
Sept. 63+. 





SERVICE DEPARTMENTS 


How to flop with a high-service 
store. Fensholt, Carol. 
Aug. 33-36. 


SERVICE 
MERCHANDISERS 


Service merchandising: Why 
make the switch? Coupe, 
Kevin. Feb. 45+. 


SHELF SPACE 

MANAGEMENT 

Next-generation space 
management: Tailoring 
displays to fit promotions. 
(Technology). Shulman, 
Richard E. Nov. 13-15. 

The next step in shelf space 
management: Beaming down 
the planogram. (Technology). 
Shulman, Richard E. 

Sept. 21-22. 


SHOPRITE SUPERMARKETS 
INC.—EDISON, NEW 
JERSEY 


Deli is front and center at 
Wakefern’s Shoprite. Coupe, 
Kevin. Oct. 24A+. 

Giant Phil McConkey 
experiences ShopRite’s The 
Experience. (Tradescan). 
Apr. 13. 

Memories of Elvis by the 
cartload. (Checkout). 
Hammel, Frank. Mar. 130. 

Shop-Rite’s contest encourages 
chefs, and shoppers, of the 
future. (Tradescan). Sept. 16. 

ShopRite buys out most of 
Mott’s Supermarkets. 
(Tradescan). Mar. 13. 


Wakefern’s Shoprite takes on all 
comers in nonfoods. 
McGinty, Tony. Nov. 55-57. 


SIDNEY R. RABB AWARD 


FMI gives Allumbaugh Sidney 
Rabb Award. (Tradescan). 
Mar. 11. 


SNACK FOODS 


Snack foods (chart). (Consumer 
Expenditures Study). Lewis, 
Len. Sept. 204-205 + . 


SOBEY’S STORES 
LIMITED—STELLARTON 
NOVA SCOTIA 


In Charlottetown Sobey’s 
monster scares up sales. 
July 46-47+. 





SOFT GOODS 


Why are soft goods so hard to 
sell? Apr. 61-63. 


SOSLAND PUBLISHING 
COMPANY 


Sosland Publishing Co. 
acquires ‘Totally 
Housewares’. (Tradescan). 
Jan. 9. 


STORE PLANNING 


Are you really localizing 
(charts)? (Store Planning). 
Rogers, David and Schechter, 
Len. Aug. 21+. 

How demographic changes in 
the mid-1980's will affect 
supermarket spending 
patterns (charts). (Store 
Planning). Rogers, David. 
May 37+. 





SUNFLOWER STORE— 
BRANDON, MISSISSIPPI 


A Sunflower grows in 
Mississippi. Coupe, Kevin & 
Elman, Daniel. Dec. 33-35 + . 

In Mississippi, Sunflower 
shines on Jackson. Coupe, 
Kevin & Elman, Daniel. Nov. 
NA+. 





SUPER CARNAVAL— 
MONTREAL, QUEBEC 


In Montreal Super Carnaval is a 
three-ring success. Coupe, 
Kevin & Hughes, Bob. Aug. 
42-43 +. 





SUPER VALU— 
VANCOUVER, BRITISH 
COLUMBIA 


In Vancouver Bob Wyllie 
relishes his freedom. 
June 21-23+. 


SUPERMARKETS 


If you have $3 million, would 
you open a supermarket? 
Hughes, Bob & Coupe, Kevin. 
Apr. 22-26. 


SUPERMARKETS—FICTION 


A & P—lust in the aisles. 
Updike, John. Nov. 29-31. 


SURVEYS AND STUDIES 


A third of shoppers purchase 
take-out foods. (Tradescan). 
Aug. 13. 

Adjusting to change in delis & 
bakeries (charts). Leviten, 
Peter and Litwak, David. 
Feb. 17A-19A +. 

AMI stresses lean ideas. 
(Tradescan). Dec. 9. 

Combining products can boost 
bakery sales. (Tradescan). 
June 12. 

Compensation survey: Are you 
earning what you're worth? 
(charts). Litwak, David. 

Feb. 26-27+. 

Consumers want more and 
more microwave products. 
(Tradescan). Nov. 9-10. 

Do you wanta penny profit ona 
dollar sale? (Tradescan). 
Nov. 8. 

40th Annual Consumer 
Expenditures Study. Litwak, 
David. Sept. 93 +. 

Healthy snacks find a home in 
the mainstream. (Tradescan). 
Nov. 10. 

Higher food spending forecast 
for 2005. (Washington Brief). 
Baskin, John. June 15. 

In supermarkets pharmacies 
are prescription for more 
sales (charts). Coupe, Kevin 
and Litwak, David. Jan. 3B +. 

Instore bakery review (charts). 
(Fifth Annual Operations 
Report). Litwak, David. 

Mar. 3A+. 

Keep an eye on million-dollar 
babies. (Tradescan). Oct. 9. 

Citicorp tests product- 
consumer I.D. link. 
(Tradescan). Feb. 7. 

Do wholesalers have an identity 
crisis when it comes to 
retailer services? 
(Technology). Shulman, 
Richard E. Dec. 17-19. 

Education: The key to 
unlocking the benefits of 
retail automation. 
(Technology). Shulman, 
Richard S. Mar. 19 + . 

Employee scheduling: A 
project worth working for. 
(Technology). Shulman, 
Richard E. May 29+. 








How will changing technology 
affect the role of information 
systems in your company? 
(Technology). Shulman, 
Richard E. Oct. 19-21+ . 


More growth predicted in 
yogurt demand. (Tradescan). 
Jan. 12. 

NAWGA: Small wholesalers 
seen facing extinction. 
(Tradescan). May 10. 

Record number of merger 
notifications. (Washington 
Brief). Baskin, John. Jan. 17. 

Restaurants claim larger share 
of spending. (Washington 
Brief). Baskin, John. Oct. 17. 

Study traces the evolution of 
applicants of DPP. 
(Tradescan). Mar. 16. 

The consumer climate for red 
meat. (Meat). Johnson, Ken. 
Nov.19+. 

The UCS/DSD task force report: 
What impact will it have on 
your DSD program? 
(Technology). Shulman, 
sxichard E. Apr. 19-20. 

Top brands spreadsheet: 
Regional preferences key to 
merchandising strategy 
(charts). (Fourth Annual 
Product Preference Study). 
Dietrich, Robert. Mar. 52+. 


SUSHI 


Shoppers have a yen for this 
raw deal. Coupe, Kevin. 
Feb. 38A-39A. 


T 
TAXATION 


Tax reform and the supermarket 
operator (charts). Sassone, 
Rick. Apr. 41+. 


TECHNOLOGY 


A new era dawns on the 
universal product code: Is it 
evolution or revolution? 
(Technology). Shulman, 
Richard E. Aug. 19 + . 

Astore without walls. (Editor’s 
View). Partch, Ken. July 7+. 

Avoiding ‘black holes’ in 
implementing a time and 
attendance system. 
(Technology). Shulman, 
Richard E. June 17-18. 


Next-generation space 
management: Tailoring 
displays to fit promotions. 
(Technology). Shulman, 
Richard E. Nov. 13-15. 

The data gateway: A new 
standard for the food 
industry (chart). 
(Technology). Shulman, 
Richard E. Feb. 17+. 

The EFT-POS deadlock: Is a 
breakthrough in sight? 
Hammel, Frank. Jan. 35+. 

The UCS/DSD task force report: 
What impact will it have on 
your DSD program? 
(Technology). Shulman, 
Richard E. Apr. 19-20. 

Today's equipment, tomorrow's 
store: Discerning the shape of 
things tocome. Hammel, 
ak July 23-24+. 

What's new for the future in 
supermarket technology? 
(Technology). Shulman, 
Richard E. July 20+. 

What's the trick in controlling 
DSD? (Technology). 
Shulman, Richard E. 

Jan. 19+. 

Winn-Dixie installs electronic 
check-approval system. 
(Tradescan). Nov. 8. 

















y's 
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TIANGUIS—LOS ANGELES, 
CALIFORNIA 


Tianguis sticks to formula but 
adjusts marketing recipe. 
(Tradescan). Sept. 12. 

Vons’ Tianguis: Is this the new 
wave in Los Angeles? 
Hughes, Bob & Coupe, Kevin. 
Mar. 30-31+. 

Von's varied formats plow new 
retailing concepts. (The 
Fieldmark Awards). Hughes, 
Bob & McGinty, Tony. 

Dec. 22-26+. 


TINGLEY, RICHARD 


In New Brunswick Richard 
Tingley keeps pushing. 
June 37-38+. 





TOBACCO 


Tobacco (chart). (Consumer 
Expenditures Study). Lewis, 
Len. Sept. 209-210+. 


TOPS FRIENDLY 
MARKETS—BUFFALO, 
NEW YORK 


Tops, Big V in buyout bids. 
(Tradescan}. July 12. 

Tops caters to the carry-out 
crowd. Gilbert, Leslie & 
Elman, Daniel. Dec. 19A-21A. 





TRAINING PROGRAMS 


When good help is hard to 
find—and keep—beefed up 
training may be the answer. 
Gilbert, Leslie. Dec. 4A +. 


TRENDS AND FORECASTS 


FMI speaks: Trends, issues, 
opportunities. (Tradescan). 
June 9. 

Higher food spending forecast 

or 2005. (Washington Brief). 
Baskin, John. June 15. 
Supermarket stocks show 





promise. (Tradescan). Dec. 10. 


U 


UNITED FOOD AND 
COMMERCIAL WORKERS 


King Soopers hires 8,000 
nonunion workers. 
(Tradescan). June 10. 

Most Fisher stores open after 
shutdown scare. (Tradescan). 
Aug. 9. 

Safeway, UFCW agree to 
severance package worth 
millions of dollars. 
(Tradescan). July 11. 


UNITED STATES 
GOVERNMENT—BUDGET 


Reagan budget proposes ‘user 
fees’ for services. 
(Washington Brief). Baskin, 
John. Feb. 15. 


UNITED STATES 
GOVERNMENT— 
CONGRESS 


Bill calls for increase in food 
stamps. (Washington Brief). 
Baskin, John. May 27. 

Congress acts to raise minimum 
wage. (Washington Brief). 
Baskin, John. May 27. 

Congress criticizes Federal 
meat inspection procedures, 
calls for tougher standards. 
(Washington Brief). Baskin, 
John. July 17. 





Congress takes up ‘beer bill’— 
again. (Washington Brief). 
Baskin, John. Apr. 17. 

Flurry of labor-related bills 
introduced in Congress. 
(Washington Brief). Baskin, 
John. Mar. 25. 

House committee approves 
broader health plan. 
(Washington Brief). Baskin, 
John. July 17. 

House considers new 
polygraph bill. (Washington 
Brief). Baskin, John. June 15. 


House votes to prohibit lie 
detector use. (Washington 
Brief). Baskin, John. Dec. 13. 

Legislation proposes banning 
emplovee lie detector tests. 
(Washington Brief). Baskin, 
John. Apr. 17. 

NGA supports stiff antitrust 
damages. (Washington Brief). 
Baskin, John. Sept. 18. 

Proposed bill may increase 
retailers’ liability. 
(Washington Brief). Baskin, 
John. Nov. 12. 

Quayle calls minimum wage 
bill ‘veto bait’. Washington 
Brief). Baskin, John. Sept. 18. 


Targeted job tax credit 
legislation renewed. 
(Washington Brief). Baskin, 
John. May 27. 

Tax reform and the supermarket 
operator (charts). Sassone, 
Rick. Apr. 41+. 


UNITED STATES 
GOVERNMENT— 
DEPARTMENT OF 
AGRICULTURE © 


Federal agencies focus on food 
industry. (Washington Brief). 
Baskin, John. Jan. 17. 

Food stamps case goes to high 
court. (Washington Brief). 
Baskin, John. Aug. 17. 

FTC staffers back mandatory 
disclosure of fat in hot dogs 
and sausage products. 
(Washington Brief). Baskin, 
John. Aug. 17. 

Higher food spending forecast 

or 2005. (Washington Brief). 
Baskin, John. June 15. 

Imports of Australian beef 
halted. (Washington Brief). 
Baskin, John. Oct. 17. 

Restaurants claim larger share 
of spending. (Washington 
Brief). Baskin, John. Oct. 17. 

‘Select’ makes the grade as new 
name for ‘good’ beef. 
(Tradescan). Oct. 13. 

USDA reconfirms approval of 
pork irradiation practices. 
(Washington Brief). Baskin, 
John. Jan. 17. 

USDA to require fuller flavoring 
disclosure. (Washington 
Brief). Baskin, John. Oct. 17. 


UNITED STATES 
GOVERNMENT— 
DEPARTMENT OF JUSTICE 


Giant Food to initiate minority 
programs. (Washington 
Brief). Baskin, John. Nov. 12. 

Justice Department relaxes 
anti-price fixing order 
against Fisher Foods. 
(Washington Brief). Baskin, 
John. Nov. 12. 





UNITED STATES 
GOVERNMENT— 
DEPARTMENT OF LABOR 


Employee productivity falls as 
labor costs rise (chart). 
(Washington Brief). Baskin, 
John. Feb. 15. 


UNITED STATES 
GO VERNMENT—FEDERAL 
TRADE COMMISSION 


Albertson's now free to acquire 
stores without FTC approval. 
(Tradescan). Aug. 10. 


Changes proposed in Food 
Store Ad Rule. (Washington 
Brief). Baskin, John. Feb. 15. 

Dairies’ bid for ad c.aims ban 
rejected by FTC. (Washington 
Brief). Baskin, John. Feb. 15. 

FTC may relax food ad 
restrictions. (Washington 
Srief). Baskin, John. July 17. 





FTC may relax rules for games 
of chance. (Tradescan). 
Aug. 9. 

FTC might void some food 
industry mergers. 
(Washington Brief). Baskin, 
John. Dec. 13. 

FTC official argues for food 
store ad rule. (Washington 
Brief). Baskin, John. Mar. 25. 

FTC program aims to keep 
competition. (Washington 
Brief). Baskin, John. Mar. 25. 

FTC proposes co-op ad 
guideline reforms. 
(Washington Brief). Baskin, 
John. May 27. 

FTC staffers back mandatory 
disclosure of fat in hot dogs 
and sausage products. 
(Washington Brief). Baskin, 
John. Aug. 17. 

Federal agencies focus on food 
industry. (Washington Brief). 
Baskin, John. Jan. 17. 

NGA seeks to force Furr’s to sell 
units in Southwest. 
(Washington Brief). Baskin, 
John. Dec. 13. 

Record number of merger 
notifications. (Washington 
Brief). Baskin, John. Jan. 17. 


UNITED STATES 
GOVERNMENT—FOOD 
AND DRUG 
ADMINISTRATION 


California labeling bill comes 
under attack. (Washington 
Brief). Baskin, John. Oct. 17. 

FDA calls for more leeway in 
labeling. (Washington Brief). 
Baskin, John. Sept. 18. 

FDA criticized for laxity on 
food import screening. Jan. 9. 

FDA official warns against 
food-borne diseases. 
(Washington Brief). Baskin, 
John. Apr. 17. 

Federal agencies focus on food 
industry. (Washington Brief). 
Baskin, John. Jan. 17. 

Food processors ask for new 
FDA label warnings. 
(Washington Brief). Baskin, 
John. June 15. 

New system to regulate coatings 
on fruits and vegetables 
urged, current requirements 
criticized. (Washington 
Brief). Baskin, John. Aug. 17. 

Tampering incidents spurred 
product recalls. (Washington 
Brief). Baskin, John. Apr. 17. 

Who's minding the mangos? 
(Tradescan). Oct. 13. 





UNITED STATES 
GOVERNMENT— 
IMMIGRATION AND 
NATURALIZATION SERVICE 


Immigration officials to visit 
supermarkets. {Washington 
Brief). Baskin, John. Oct. 17. 

New rules for immigrants’ 
employment. (Washington 
Brief). Baskin, John. May 27. 

New rules released on hiring 
illegal aliens. (Washington 
Brief). Baskin, John. June 15. 


Vv 
VIDEOCASSETTES 





The do's and don’t's of running 
a video rental department. 
Jones, Karen L. Nov. 49-50 + . 


VIDEOTEX 


Touch & go: A nifty video map 
at Montreal's Maxi. 
(Checkout). Hughes, Bob. 
July 98. 


VONS GROCERY 
COMPANY—EL MONTE, 
CALIFORNIA 


Vons’ Tianguis: Is this the new 
wave in Los Angeles? 


Hughes, Bob & Coupe, Kevin. 


Mar. 30-31+. 

Von's varied formats plow new 
retailing concepts. (The 
Fieldmark Awards). Hughes, 
Bob & McGinty, Tony. 

Dec. 22-26+. 


Ww 
WAGES 


Compensation survey: Are you 
earning what you're worth? 
{charts). Litwak, David. 

Feb. 26-27 +. 


WALDBAUM’S—CENTRAL 
ISLIP, NEW YORK 


A&P offers $287 million, 
.valdbaum family accepts. 
(Tradescan). Jan. 14. 

Waldbaum settles antitrust 
charges with coupons. 
(Tradescan). May 24. 

Waldbaum’s plans new store in 
New Jersey development. 
(Tradescan). May 8. 





WALTERS, EUGENE 


At Farm Fresh a bountiful 
harvest of nonfoods. Coupe, 
Kevin. Jan. 13B+. 





W* 2EHOUSE CLUBS 


Comeback of the closed-door 
discounter. (Editor's View). 
Partch, Ken. Feb. 5. 


WEDDINGS 


The way to their hearts was 
through their stomachs. 
Coupe, Kevin. Nov. 74. 


WELCOME INC.— 
GREENVILLE, SOUTH 
CAROLINA 


At Kroger’s New Greenville, 
S.C. store: Fresh instore 
products and branded items 
are welcome. Leviten, Peter. 
May 81+. 

Kroger extends its ‘Welcome’. 
(Tradescan). July 12. 





Kroger rolls out the ‘Welcome’ 
in South Carolina. Hammel, 
Frank and Leviten, Peter. 
May 52-55+. 





Kroger’s ‘Welcome’ greets 
nonfoods wholeheartedly. 
Leviten, Peter. May 7B-10B + 


Xx 


XTRA SUPER FOOD 
CENTERS—FLORIDA 


On your mark, get set, go! 
(Tradescan). Aug. 9. 

Pueblo’s Xtra is ‘on the case’ 
(Tradescan). Sept. 15. 

Rolling in the aisles at Xtra. 
(Tradescan). Apr. 9. 

Xtra opens new distribution 
center for perishables. 
(Tradescan). Apr. 11. 


Xtra shoppers phone ahead. 
(Tradescan). Nov. 8. 





PRODUCE 


Continued from page 77 


with brand identity. 

The bulk displays work 
best on such items as basil, 
mint, tarragon, dill and 
oregano (the best sellers in 
all parts of the country), 
whereas packaged items 
are usually sold in “single 
meal” amounts, with 
weights depending on 
product density. (One pre- 
packager puts a third of an 
ounce in each package.) 
The packaged product is, 
of course, very convenient 
to handle, can include rec- 
ipe or use suggestions on 
or in the package, and the 
packaged products are 
usually displayed ona 
rack that cuts space 
requirements to a mini- 
mum. At least two compa- 
nies (Fresh Western and 
The Greenhouse, both 
headquartered in Califor- 
nia) take this approach. 

Many supermarket 
chain operators have 
found to their surprise and 
deiight that the presumed 
extreme perishability of 
these products is not 
nearly as severe as many 
had thought, and that a 
small amount of education 
of produce department 
personnel can maintain 
good turnover and prof- 
itability with a minimum 
amount of space devoted 
to the spice products. 

By properly grouping 
the big volume items 
(onions, garlic, shallots, 
parsley) with the more 
glamorous and specialized 
herb products, a substan- 
tial produce spice section 
can be identified and pro- 





moted very successfully. @ 
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